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Volkswagen Group China 

Volkswagen presented two exciting new models for the Chinese market in 2016: 
the Phideon and the Teramont. A new partnership is set to develop innovative 
battery-powered electric vehicles in the future. 

B U S I N E S S  D E V E L O P M E N T  

The Phideon, a premium saloon for the Chinese market, made its debut at the Geneva Motor Show in 2016. 
With smooth transitions and clear lines, from the energetically forward-leaning front and a sharp shoulder line 
to the harmonious coupé sloping roof at the rear, the vehicle redefines the design language of Volkswagen’s 
premium models. At the Guangzhou Auto Show in November, the Volkswagen Passenger Cars brand revealed 
the Teramont, its first seven-seater SUV for the Chinese market. The completely new model for the Chinese 
market reflects Volkswagen’s new SUV design and offers an elegant but robust exterior to satisfy the premium 
standards of Chinese consumers. Based on the Modular Transverse Toolkit and at more than five meters long, 
the Teramont impresses with its spaciousness and wide range of new assistance, convenience and infotainment 
systems. In the reporting period, the Volkswagen Group and the Chinese automaker Anhui Jianghuai Auto-
mobile Co., Ltd. (JAC) signed an in-principle agreement on a long-term partnership for joint development of 
innovative battery-powered electric vehicles. The cooperation will entail research and development, manufac-
ture and sales, in addition to mobility services and parts that will improve fuel efficiency. 

We currently manufacture vehicles and components at 20 locations in China. Together with our joint ven-
ture partner, FAW, we also plan to create two new vehicle plants for environmentally friendly models in Qingdao 
and Tianjin on the east coast of China. We aim to gradually expand capacity in China to around 5 million vehicles 
a year by 2020. The joint ventures are financing the investments using their own funds. 

Along with the new generation of the popular Audi A6 L premium saloon, 2016 also saw the launch of the 
Audi A6 L e-tron with plug-in hybrid drive. In addition to new and existing import models, the e-mobility 
strategy tailored to the Chinese market involves phased-in local production of 15 plug-in hybrid and electric 
vehicles by the joint ventures in the period up to 2020.  

In the Chinese market, the Volkswagen Group offers more than 150 imported and locally produced models 
representing the Volkswagen Passenger Cars, Audi, ŠKODA, Porsche, Bentley and Lamborghini brands as well as 
commercial vehicles. Deliveries to the Group’s Chinese customers amounted to 4.0 (3.5) million vehicles in the 
reporting year (including imports). Volkswagen’s Jetta, Lavida, Sagitar, Santana and Tiguan models, the Audi Q3, 
Q5, A6 L and the ŠKODA Octavia were especially popular. 
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Thousand units 2016 2015 %
            
      
Deliveries 3,982 3,549 +12.2

Vehicle sales1 3,873 3,456 +12.1

Production  3,896 3,420 +13.9

1 Produced locally. 

 
 
 
 
 
 

Our two joint ventures, SAIC VOLKSWAGEN and FAW-Volks-
wagen, produced a total of 3.9 million vehicles in the reporting 
year. This was 13.9% more than in the previous year. The joint 
ventures produce a mixture of established Group models  
and those specially modified for Chinese customers (e.g. with 
lengthened wheelbases), as well as vehicles developed exclu-
sively for the Chinese market (such as the Volkswagen 
Lamando, Lavida, New Bora, New Jetta and New Santana). 
Production of the Phideon, a model specially designed for the 
needs of Chinese customers, commenced in the reporting 
year, along with the Teramont, the extended-wheelbase Tiguan, 
the Magotan, Passat, Audi A6 L and A6 L e-tron, among others. 

 
 
 
 
 
 

LO C A L  P R O D U C T I O N  
  

   

Units 2016 2015
    
  
Volkswagen Passenger Cars 3,012,664 2,661,562

Audi 555,777 490,260

ŠKODA 327,858 268,116

Total 3,896,299 3,419,938

 

E A R N I N G S  
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E A R N I N G S  
  

      

€ million 2016 2015
    
  

Operating profit (100%) 11,094 11,937

Operating profit (proportionate) 4,956 5,214

 
 
 
 
 
 
 

 

At €5.0 billion, the proportionate operating profit of the joint 
ventures in the reporting year was down on the prior-year 
figure. Increases in volume and optimization of product costs 
were unable to fully offset the impact of the more com-
petitive market environment and negative exchange rate 
effects. 

The figures of the Chinese joint venture companies are 
not included in Group earnings as they are accounted for 
using the equity method. Their profits are included solely in 
the Group’s financial result on a proportionate basis. 
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P R O D U K T I O N  
  

   

Fahrzeuge 2016 2015
    
  
Lkw 91.902 90.581

Busse 10.225 10.244

  102.127 100.825

 

 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 

 

M A N   
 

    

  2016 2015 %
  
 

Nutzfahrzeuge    

Auftragseingänge (Tsd. Fzg.) 105 108 – 2,3

Auslieferungen 102 102 – 0,2

Absatz  102 102 – 0,2

Produktion  102 101 + 1,3

Umsatzerlöse (Mio. €) 10.005 9.958 + 0,5

Operatives Ergebnis vor 
Sondereinflüssen 230 – 4 x

in % der Umsatzerlöse 2,3 0,0  

 

Power Engineering    

Umsatzerlöse (Mio. €) 3.593 3.775 – 4,8

Operatives Ergebnis vor 
Sondereinflüssen 194 283 – 31,4

in % der Umsatzerlöse 5,4 7,5  

NEOPLAN Tourliner

74,4 %
1,7 %

18,1 %
5,8 %

Europa/Übrige Märkte
Nordamerika

Südamerika
Asien-Pazifik

74,4 %
1,7 %

18,1 %
5,8 %

Europa/Übrige Märkte
Nordamerika

Südamerika
Asien-Pazifik
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A U S L I E F E R U N G E N  N A C H  M Ä R K T E N
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